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Directorate for Cultural Heritage 

• Listed buildings 

• Stavechurches 

• Ruins/archeology 

• Boats 

• Cultural landscapes 

• Industrial heritage  

• World heritage  

• Protected cultural  

    environments etc. 

 



Instruments 

• Heritage Act  

• Planning and building act 

• Grants for restoration of monuments etc 

• Grants for development projects 

• Professional guidance and advices 

• Dialogue 
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Cultural Heritage: 
Cultural heritage is defined as all traces of human 
activity in our physical environment, including places 
associated with historical events, beliefs and traditions 

World Heritage 
 
Listed, national value 
 
Heritage protected 
through regulations 
(Locally important 
heritage) 
 
Heritage  important 
on private level 



NORWEGIAN CULTURAL 

HERITAGE 





Ruins 



Listed buildings 



Grave mounds and rock art 



 

 

Ships  

Tradion  

boats 



Technical and industrial heritage 



Cultural environments 

• Birkelunden in Oslo 



Cultural landscapes 

Nature and culture two 
sides of the same coin 



29. januar 2019 Navn på foredragsholder Side 16 

 Need of new thinking 

Automatically listed: 226 483  «monuments»   

Listed by decision: 6617  objects 

Under work: 1125 cases (including cultural environments) 



Asset generating programme 
Phase 1, 2006-2010. Projects 2012-2015 

 



Broad view on asset/value : 

• Social-  

• Environmental-  

• Cultural- 

• Economic value 
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Aims of the 

programme: 

 

 

 

How cultural heritage can be used as a 

resource in sustainable environmental, 

cultural, social and economic 

development by 

• Using cultural heritage for the 

maximum benefit of the population, 

business and industry, the local 

communities and the regions, 

 

• Taking better care of the cultural 

heritage 
  

  

• Developing and spreading 

knowledge about the cultural 

heritage as a resource 
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Results (1.st phase): 

• 66 new private businesses, expansion 115 

• 9 new public businesses, expansion 36 

• 16 voluntarily new businesses,  

    53 expansion voluntary businesses 

 

• New workplaces: 68 

• Expansion existing workplaces: 56 

  



CULTURAL HERITAGE 

TRAILS 



Cultural heritage and outdoor activities 

(friluftsliv), fits like hand in glove 
 
  

  

 



Historical route - Jotunheimen 



Valdres – region 

• 2 counties 

• 6 municipalities 
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Coastal pilgrims way 



Loft on a farm, now lodging 



 

Chapel on 

Fokstugu  



Values of voluntary contribution 
 
  

  

 
We 

• are getting older 

• are not exhausted 

• live in urban settings 

• have more spare time 

• need to have a purpose in life 

• need social life to be content 

 

• Society need the volunteers in all 

sectors 

• 150 000 man-years from volunteers or 

7,4 billion Euros 

 



NEW WAY OF THINKING -      

MODELS ETC 
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Cultural heritage counts for Europe 
2014 



•Nature and 
biological diversity 

•Cultural heritage 
monuments 

•Landscape 

•Reduced emissions  
 

•Identity 

•Knowledge 

•Traditions and 
History 

•Symbols 

 

•Trust 

•Collaboration and 
networking 

•Engagement 

•Common goal 

•Business 

•Revenue and 
turnover 

•Employment 

•Attractivity 

Economic 
values  

Social  

values  

Environmental 
values  

Cultural  

values  
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The social aspect is a 

link between the other 

values ​​. Our 

understanding of the 

values and their 

potential is shaped 

through interaction 

with other people 

 
  

  

 

©The Centre of Competence on Rural Development  
    Developed from a model by Ingebrigtsen and Jakobsen 2013 
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Economic effects  
• Business innovation 
• Industry/trade establishment and expansion 
• Economic impacts on other sectors 
• Housing prices 
• Effects in the communities 
• Social benefit on national level 
• Economic effects derived from cultural, social and 

environmental values 



 

Possible to measure: 
• Use of heritage competence and use of correct building materials 

• Market value on buildings and objects  

• Businessplan 

• Use, before and after 

• Number of visitors 

• Jobs 

• Networks (marketing, co-operation) 

• Turnover 

• Account 

• Financing 

• Marketing and branding 

• Difficult to measure economic results! 



 
  

  

 

 
 
 
 

• Listed properties have 
a higher value in the 
market compared to 
homes that are not 
listed  

 

• People are willing to 
pay more to live in an 
area with high density 
of cultural heritage 
than in an area with  
low density   

 

 
 
 

An economic analysis of cultural heritage and 

cultural environments (Menon economics 2017) 



SUCCESS CRITERIAS 



Success criterias: 

• The projectleader!!! 

• Positive regional and local 

administration 

• Long term commitment 

• Cooperation between 

owners, management, 

volunteers and developers 



Dialog is  

essential 



Have a clear goal 



….no result without the 

enthusiasts 



 

Private owners  might have 

another  

agenda 



Heritage expertise is essential 

 



Bottom up, networking and 

cooperation in a specific area - Mjøsa 



What do we need and want? 

We need:  

Shelter 

Work 

Food 

To integrate immigrants  

(maybe just in Norway) 

 

We want:  

A sociable life 

A vibrant and diversified society 

People living in every corner 

And we can use the cultural heritage to achieve this in many ways 



When you need exhition space 



When you have artists that 

need to display 



When you want to use an old 

factory 



Exhibition spaces 



RIO 









When you have an empty asylum 



When you have an empty space 



When you have lots of birds 



When you have a dam 



When you have a farm 



When you want to tell a story 



When you need student lodgings 

Dette bildet av Ukjent forfatter er lisensiert under CC BY-SA 

https://no.wikipedia.org/wiki/Gr%C3%BCnerl%C3%B8kka_studenthus
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/


When you need a cafe 



When you need a stage 



 

Good luck! 


